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ABSTRACT 

The internet and social media provide students with a range of academic benefits and opportunities to enhance their 

learning process. The main goal of this research is to examine the impact of using the social media on the academic 

performance. The new social networks, such as Instagram, Facebook, Twitter, etc., can affect the behavior and academic 

performance of the college teachers, therefore the selected sample as college teachers in rural and urban area. The 

analysis carried out through some statistical techniques and made some meaningful concluding remarks.  
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INTRODUCTION 
Today‟s Universities have well-developed 

social media strategies, and use a suite of social 
media tools for various purposes including internal 
and external communications, recruitment, sharing 
research findings, and highlighting exciting student 
initiatives. Social media tools and technology are also 
making their way into the classroom, although the 
2013 Pearson Report indicates that its use in teaching 
lags behind other uses, and that “faculty are much 

more willing to embrace social media in their 
personal lives than they are to use it for professional 
or teaching purposes”. However, active proponents 
are quick to relate how these tools increase student 
engagement and have a positive influence on 
teaching and learning. Is there any substance behind 
these claims? Is there any evidence that social media 
has a useful place in the classroom? 

It‟s becoming increasingly clear that social 
media is commonly used in the University context. 


